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Acknowledgement of Country

| acknowledge the Traditional Owners of the lands
upon which | am based today, the Wurundjeri people
of the Kulin Nations, and pay my respect to their
Elders past, present and emerging.

| also pay my respects to the Traditional Custodians
of the lands from which you are joining us today.

| acknowledge that we live and work on the lands
of the world’s oldest and most sustainable culture.

| acknowledge the deep connection to Earth of our
First Nations peoples over the past 60,000 years and
their invaluable contributions to our understanding

of climate change and the environment.

https://aboriginal-map.melbourne.vic.gov.au/

Mina Mina Dreaming - Flora Nakamarra Brown



Presenter Notes
Presentation Notes
I recently discovered this digital map that the City of Melbourne has created with Traditional Owner groups in the area, the Wurundjeri Woi Wurrung and Bunurong and Boon Wurrung peoples – Mapping Aboriginal Melbourne shows us sites of historical and cultural significance in and around the city. One such story takes place a short walk from here. The site of Melbourne’s first ever gaol, which Wurundjeri Woi Wurrung Elder Tullamareena burnt down while escaping imprisonment in 1838. And now He has a Melbourne suburb, its airport and the freeway named after him.
And of course NAIDOC week starts on Sunday – the theme this year is ‘Keep the fire Burning, Blak, loud and proud’ – please see the invite for Tuesday’s morning tea to see how you can get involved.
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SV2030: Targets 5 s

We are working towards the Victorian Government's 2030 targets

 Behaviour change & education “
Ul
Community action

15% 80%

reduction in waste generation per capita of waste diverted from landfill

50% Access

reducti organic materials to food and garden organic recycling ar
sent to landfill compaosting for all Victorian households
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A focus on Circular Economy

Net zero is not possible if we
focus only on energy...

Victorian emissions Australian emissions Global emissions
(2021) (2021) (2020)
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The ABCs of circularity

A = Avoid it altogether
B = (Recycle &) Buy it back

C = Create community momentum
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A=AVOIDIT

Photo credit: I'm Plastic Free


Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 
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“Plastics” are not simple S vask

PLASTIC RESIN IDENTIFICATION CODES

« Plastic is part of our long-term
future

* We need to start talking about
“value”, not just with plastic, but
all materials use

e Build a culture of decision
making, starting with lowest
value first
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Avoidance should be in larger font 5 s

VIONAS 3
Lo I.“ -\.u'“ BehaviourWorks

« There is no national
conversation about responsible

consumption BEHAVIOURAL ROADMAP TO
CIRCULAR CONSUMPTION
i BWA RO a d m a p a g OO d Sta rt Transforming Australia’s systems of production

and consumption to significantly reduce Australia’s
material footprint.

« BUT this can'’t just be about
consumers — structures need to
change

Single-use plastics ban

From 1 February 2023
problematic single-use plastics are banned in Victoria
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Sustainability

Avoiding plastic isn’t just about saying ‘no’ 5 Vicoria
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Presenter Notes
Presentation Notes
Returnr - implementing reusable packaging in the grocery sector. CEBIC has funded the implementation of this business model https://returnrmarketplace.com/ https://www.cebic.vic.gov.au/grants-funding-and-investment/funded-projects/returnr-marketplace�
BetterCup - reusable cups for events. CEBIC is funding the company to double manufacturing and cleaning capacity to scale their business to further reduce single-use items at large scale event and venues. �
Melbourne University are also investigating how to extend the use of PPE gowns https://www.cebic.vic.gov.au/projects/funded-project-a-novel-ppe-gown-extending-use-and-reducing-waste 
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Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 






= .
B = BUY IT BACK 5 s

Total waste recovered for reprocessing and disposed by year

0.8Mt g.ant 0-8Mt g gt

08Mt oy 07mt 07wt OV QNN NNON tonneac
0.6t
2710/, recn\veread
0.4t @ Recovered
@ Disposed
0.2t 100k nar canita
0.0t

A
ﬂﬁq’

Tonnes

w-

1 o "z. 1 q, 1. 153

Financial Year

OFFICIAL


Presenter Notes
Presentation Notes
Returnr - implementing reusable packaging in the grocery sector. CEBIC has funded the implementation of this business model https://returnrmarketplace.com/ https://www.cebic.vic.gov.au/grants-funding-and-investment/funded-projects/returnr-marketplace�
BetterCup - reusable cups for events. CEBIC is funding the company to double manufacturing and cleaning capacity to scale their business to further reduce single-use items at large scale event and venues. �
Melbourne University are also investigating how to extend the use of PPE gowns https://www.cebic.vic.gov.au/projects/funded-project-a-novel-ppe-gown-extending-use-and-reducing-waste 



Investment in local plastic processing infrastructure (s §uansiy

» $23m Victorian Government investment
» $20.6m Commonwealth Government investment
* $135.5m Industry investment

» ~130,000 tonnes of increased or improved
capacity

» ~300 new jobs created (across metro & regional)

Metro/regional « Metro @ Regional

O

B4

Victoria

Increase capacity to ~/v ) | \

process plastics by \% gl

almost 80% v B
By 2025, this investment is

u‘) expected to double the PET that
PET

is locally processed

Commonwealth
investing $60m via
RMF Plastics
Technology Stream




Investment at scale — new plastics circularity Sustanabity

40,000 tonnes of bottle-to-bottle plastics N\
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Investment at scale — new plastics circularity (S gustinabty
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Regional markets and opportunities 5w

Swan Hill Rural Council

[ Creating a Circular Agricultural Plastics
Economy (CAPE) for Loddon Mallee

O Aims to collect 3,200 tonnes of agricultural
plastic waste annually from farmers

0 Re-manufacture it into fence posts, irrigation
pipes and other farming essentials.

Q Funding: $330,000

Photo credit:
Inside Local Gov

B Photo credit:
% NSW Farmers

iation
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Expanding markets

More than $20 million
invested in trials, R&D and
commercialisation support.

S PLASGAIN



Buy Recycled Service

OFFICIAL

" " =
. X, B
+ b
1 a
E S 2

Buy Re#ycléd Service

Sustainability
Victoria

Education and behaviour change program,
built with councils for councils. Empowers more
than 240 stakeholders to make confident
procurement decisions for recycled products
and materials.

Part of this program:

Procurement resources and Buy
Recycled Directory

@ Networking events and monthly
newsletter

New Champions Initiative
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SV's

State of
Sustainability
Report 2023
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C = COMMUNITY MOMENTUM


Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 






The ‘most important’ issue for Victorians S v
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Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 






Consistently positive attitude across the state S v
that living sustainably is important

Always or mostly do these

I SV campaigns over B Needs more work

7 O% the past 2 years

. . Use reuseble bags when shopping for food I 84%
believe that living & pping

sustainably is lan to eat leftovers once a week I 71%
important and

ake a shopping list and stick to it I 65%
Avoid single-use plastic e.g. plates, cutlery... B 62%
Avoid using single-use plastic fruit and veg... IS 52%
5 6% Choose products that contain recycled... I 39%
L Use a reusable cup when getting a... NN 31%
are thinking more
about how best to Decide not to buy something based on too... I 19%

do this Check council website if unsure about... I 19%



Presenter Notes
Presentation Notes
Most commonly performed every-day behaviours are those that SV has run campaigns on for the past few years.



People are not particularly familiar with S v
the term circular economy

@ 74%

Don’t understand

e 26%

Some level of
understanding

the term
27%
o 21%
& 5%
Have a good 5%
understanding .
Never Don’t Know A good

heard of ~understand g Jittle understanding
term term


Presenter Notes
Presentation Notes
Second-hand clothes and other item this behaviour is fairly common and well embedded, particularly among younger demographics 



Circularity material system — household reforms Bl
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Household Waste and
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Circularity material system - CDS B

-Hei

New drinks

®

Recycle into Collect eligible
new materials containers
P —
Return for
10c refund Credit: CDS Vic
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Circular Economy
Household Education and
Behaviour Change Program

A program that emf)owers
Victorians to recyc

correctly and reduce their
waste.




Examples of campaign materials

Take glass to your
council drop-off points.

makes a big impact.

OFFICIAL

New bin
coming soon.

Social media content

!

o

x &) O

Are you recycling
organics right?

T3]

3

A small act
makes a big impact.

1le

New bins
coming soon.

5

Sustainabili
ictoria i

A small act
makes a
big impact.

Your bin system is changing for the better.
Take a moment to update your recycling knowledge

Visit <councilname>.vic.gov.au




Examples of campaign materials

OFFICIAL

What goes in each bin

For a full list visit [Insert: URL]

Food scraps and garden clippings only.
Remaove stickers from fruit.

v Yes

+ Out of date_ + Fruitand
inedible food vegetable scraps

v Coffee grounds, « Meat, seafood,
loose leaf tea bones, egg shells

v Dairy products « Leaves. plants, twigs,
including yoghurt grass, weeds

@ No

Plastic, including biodegradable or non-certified
compestable plastics, coffee pods, tea bags, kitty
litter, animal droppings, large branches, tree stumps,
liquids, nappies, wet wipes.

Glass recycli

Put lightly rinsed, empty glass botlles and
jars into the bin loose, not in bags.

Lids and botile caps must be firmly attached.
Lids that can't be reatlached go into the
general rubbish.

v Yes

+ (Glass bottles + Glass bottles and
including beer, wine jars for medicine
and olive oil bottles or toiletries

" Glass jars including
pasta sauce and
condiment jars

=Y ] &

@ No

Plastic bags or packaging, loose lids and caps from
bottles or jars, corks, pumps, sprays, droppers,
cardboard, crockery such as plates, dishes, mugs,
drinking glasses, glass cookware, vases, light bulbs.

Mot in any bin: Electronic waste or power cords, batteries of any
kind, chemicals or hazardous waste, building waste, soil or rubble. | 18R Cedel
Scan the (R code to find out where to dispose of these items.

Mixed recycling

Put your recycling in the bin loose, notin bags.

Flatten boxes to save space.
Glass no longer goes in this bin.

v Yes

+ Accepted plastic + Cardboard, cereal
bottles and boxes, egg cartons
containers « Paper. newspapers,

" Aluminium magazines, paper
and steel tins, envelopes
cans, foil

5 @ [ 3
6}_«/;& L
1=

@ No

Plastic bags, other soft plastics, clothing, shoes,
textiles, coated or waxed cardbeard, electronic
wasle and batteries, glass, crockery, polystyrene
(styrofoam).

General rubbish

Use this bin only for items that can't be
reused or recycled.

Food waste no longer goes in this bin.

v Yes

« Broken glassware, ' Old clothing, shoes
crockery and or textiles that
mirrors can't be repaired

v MNapples, wet or dangted

wipes, kitty litter,  +* Loose Jar lids and
animal droppings bottle caps, pumps,
sprays, droppers

@ No

Electronic waste and batteries, food and garden
waste, household chemicals, recyclable itemns,
soil, building materials.

Sustainabili
Victori i
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