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Acknowledgement of Country 

I acknowledge the Traditional Owners of the lands 
upon which I am based today, the Wurundjeri people 
of the Kulin Nations, and pay my respect to their 
Elders past, present and emerging.

I also pay my respects to the Traditional Custodians 
of the lands from which you are joining us today.

I acknowledge that we live and work on the lands 
of the world’s oldest and most sustainable culture.

I acknowledge the deep connection to Earth of our 
First Nations peoples over the past 60,000 years and 
their invaluable contributions to our understanding 
of climate change and the environment.

Mina Mina Dreaming - Flora Nakamarra Brown

https://aboriginal-map.melbourne.vic.gov.au/

Presenter Notes
Presentation Notes
I recently discovered this digital map that the City of Melbourne has created with Traditional Owner groups in the area, the Wurundjeri Woi Wurrung and Bunurong and Boon Wurrung peoples – Mapping Aboriginal Melbourne shows us sites of historical and cultural significance in and around the city. One such story takes place a short walk from here. The site of Melbourne’s first ever gaol, which Wurundjeri Woi Wurrung Elder Tullamareena burnt down while escaping imprisonment in 1838. And now He has a Melbourne suburb, its airport and the freeway named after him.
And of course NAIDOC week starts on Sunday – the theme this year is ‘Keep the fire Burning, Blak, loud and proud’ – please see the invite for Tuesday’s morning tea to see how you can get involved.
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Our purpose
Accelerating Victoria’s transition 
to a circular, climate-resilient 
clean economy
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SV2030: Targets
We are working towards the Victorian Government's 2030 targets
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A focus on Circular Economy
Net zero is not possible if we 
focus only on energy…
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The ABCs of circularity

A = Avoid it altogether 

B = (Recycle &) Buy it back 

C = Create community momentum



A = AVOID IT

Photo credit: I’m Plastic Free

Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 
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Circularity material system
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Circularity material system
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“Plastics” are not simple

• Plastic is part of our long-term 
future

• We need to start talking about 
“value”, not just with plastic, but 
all materials use

• Build a culture of decision 
making, starting with lowest 
value first
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Avoidance should be in larger font

• There is no national 
conversation about responsible 
consumption

• BWA Roadmap a good start
• BUT this can’t just be about 

consumers – structures need to 
change
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Avoiding plastic isn’t just about saying ‘no’

Presenter Notes
Presentation Notes
Returnr - implementing reusable packaging in the grocery sector. CEBIC has funded the implementation of this business model https://returnrmarketplace.com/ https://www.cebic.vic.gov.au/grants-funding-and-investment/funded-projects/returnr-marketplace�
BetterCup - reusable cups for events. CEBIC is funding the company to double manufacturing and cleaning capacity to scale their business to further reduce single-use items at large scale event and venues. �
Melbourne University are also investigating how to extend the use of PPE gowns https://www.cebic.vic.gov.au/projects/funded-project-a-novel-ppe-gown-extending-use-and-reducing-waste 
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B = BUY IT BACK
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B = BUY IT BACK
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Investment in local plastic processing infrastructure

Increase capacity to 
process plastics by 
almost 80% 

Impact:

By 2025, this investment is 
expected to double the PET that 
is locally processed

• $23m Victorian Government investment
• $20.6m Commonwealth Government investment
• $135.5m Industry investment 
• ~130,000 tonnes of increased or improved 
capacity
• ~300 new jobs created (across metro & regional)

Key outcomes overall:

More to come:

Commonwealth 
investing $60m via 
RMF Plastics 
Technology Stream 
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Investment at scale – new plastics circularity

40,000 tonnes of bottle-to-bottle plastics 
capacity
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Investment at scale – new plastics circularity



OFFICIAL

Regional markets and opportunities
Swan Hill Rural Council
 Creating a Circular Agricultural Plastics 

Economy (CAPE) for Loddon Mallee

 Aims to collect 3,200 tonnes of agricultural 
plastic waste annually from farmers 

 Re-manufacture it into fence posts, irrigation 
pipes and other farming essentials.

 Funding: $330,000   

Photo credit: 
NSW Farmers 
Association

Photo credit: 
Inside Local Gov
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Expanding markets
More than $20 million 
invested in trials, R&D and 
commercialisation support. 
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Education and behaviour change program, 
built with councils for councils. Empowers more 
than 240 stakeholders to make confident 
procurement decisions for recycled products 
and materials.

Part of this program:

Buy Recycled Service

Procurement resources and Buy 
Recycled Directory

Networking events and monthly 
newsletter

New Champions Initiative



C = COMMUNITY MOMENTUM

Presenter Notes
Presentation Notes
The survey starts with a question that asks about the “priority issues” for Victorians, that is – what are the issues that are MOST IMPORTANT for them?

Over one-quarter of Victorians (26%) rank climate change as one of the top three issues of importance for the state.  

Higher priority issue for those aged 16 to 24 years (30% rank in top three issues) 

climate change ranked 4th, after cost-of-living, healthcare and housing.  

11% had climate change as their number one concern.  Looking back over research done in 2010, only 2% had climate change as the number one concern. Over the decade, this shows a 5-fold increase in climate change as the number one priority.


Metro vs regional 

When looking across location – metro vs regional Victoria we see higher percentages in Melbourne than in the regions (28% put cc in top 3 issues of importance compared to 20% in regional Vic) 







The ‘most important’ issue for Victorians

most important issue for Victorians
Ranked 4th

cost-of
-living1 Healthcare2 Housing 

affordability 
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Consistently positive attitude across the state 
that living sustainably is important 

believe that living 
sustainably is 
important and

Always or mostly do these 

70%

56%
are thinking more 
about how best to 
do this

SV campaigns over 
the past 2 years

Needs more work 

19%

19%

31%        

39%        

52%        

62%        

65%        

71%        

84%        

Check council website if unsure about…

Decide not to buy something based on too…

Use a reusable cup when getting a…

Choose products that contain recycled…

Avoid using single-use plastic fruit and veg…

Avoid single-use plastic e.g. plates, cutlery…

Make a shopping list and stick to it

Plan to eat leftovers once a week

Use reusable bags when shopping for food

Presenter Notes
Presentation Notes
Most commonly performed every-day behaviours are those that SV has run campaigns on for the past few years.




People are not particularly familiar with 
the term circular economy 

“CIRCULAR 
  ECONOMY”  

Don’t understand 
the term

74%
?

5%
Have a good
understanding

46%

27%
21%

5%

Some level of 
understanding 

26%

A good
understanding

Never
heard of 
term  

Don’t 
understand
term 

Know 
a little 

Presenter Notes
Presentation Notes
Second-hand clothes and other item this behaviour is fairly common and well embedded, particularly among younger demographics 
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Circularity material system – household reforms
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Circularity material system - CDS

Credit: CDS Vic

3,900 donation partners
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Circular Economy 
Household Education and 
Behaviour Change Program
A program that empowers 
Victorians to recycling 
correctly and reduce their 
waste.
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Examples of campaign materials

Social media content
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Examples of campaign materials
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