Using Design

to DISRUPT CONNECTIONS
serween plastic packaging & produce.

Background: Pre-packaged produce accounts for over half (53%) of all produce
sold in Australian supermarkets.' Single-use plastic packaging, which
is the leading contributor to Australia’s plastic waste, accounts
for almost 50% of all plastics deposited in landfills?
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design be "sed.to single-use plastic packaging, produce and speculative
d"s'“p“mfnef:j,:: design were identified through an academic literature
be:;:;np:::‘;?aging review of peer reviewed research, Australian government |
¢ and produce? reports and relevant statistics. Inclusion criteria were i
English language, published between 2000 and 2024.
QUEST\O Keywords included “single-use”, “plastic”, “packaging”,

“produce”, “consumer behaviour” and “speculative desig n:
Results: Using the inclusion criteria, a total of 94 sources were identified, after
the exclusion of irrelevant or erroneous information. A sizeable gap in the
literature exists regarding the use of design as a means of disrupting existing
connections between produce and single-use plastic packaging. Noticeably,
there was a strong focus on plastic waste recovery, plastic recycling, and the
redesign of existing packaging with alternative materials - rather than
removal of unnecessary plastic packaging for produce.

Consumer purchasing of pre-packaged produce is accelerating - driving increasing volumes of
single-use plastic packaging into Australian landfills."? Current approaches to addressing growing consumer preferences for
pre-packaged produce are either absent, or ineffective.”? Design presents an opportunity to tackle this issue by disrupting
connections between plastic packaging and produce around three pillars: convenience, containment and consumerism.*>*

By exploring provocative packaging concepts, design can be used to identify, exploit and disrupt connections between
plastic packaging and produce, with the goal of encouraging consumers to choose unpackaged produce in supermarkets.”°
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